Overcoming The Digital Divide:

Making the digital economy a reality
no matter where you live

Plows to Tractors to Computers to Prosperity Panel
‘ Strateglc Broadband Communities Summit
gz networks group Austin, Texas, April 14, 2015
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Why We Build Broadband Networks

Operators
"’ ------------------------------------------------ s\‘
: Revenues from network subscriptions i
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i - Investment, operations & maintenance costs i
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i = OPERATOR PROFIT E
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\ /  Local Economy

Increased productivity and competitiveness,
increased revenues, new jobs,
better quality of life, better Internet choice, etc.

- Investment, utilization programs and support

“Off- = BENEFITS FOR THE COMMUNITY

balance-
sheet”

© Strategic Networks Group, Inc. 2014

v strategic
“ networks g

nnnnnnnnnnnnnnnnnnnnnn



Broadband Availability is Often the Primary Focus, however ...
Availability F 4 Adoption [k Utilization

Economic Growth is Driven by Utilization

Utilization l— Growth
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Digital Divide?

Measure the Utilization

of Internet Applications



SNG’s Broadband Research in lllinois

e Statewide Study to provide actionable insights
on broadband utilization and impacts in lllinois

e (Collected broadband metrics over:

> 4,329 commercial businesses

» 2,896 community anchor institutions
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Utilization by Region and Industry

: . South-
Majorfindustry?  State- Chicago-  North@ Northeast? North-  Southeast? West?
. Central2 Northernk Southernt  west?
Category@ widel land®  Central@ Central west?  Central2 Central
Central®

Informationt 6.850 6.39 7.450 7.158 5.678 6.400 6.617 5,710 6.417 6.79 5,768
Finance®. 6.8200 6.530 6.99% 6.96% 7.520 6.580 6.06% 6.342 7.320 6.378 6.730
Insurancel
o e 6.702 6.568 6.820 7.043 6.380 6.750 6.170 6.180 6.350 6.850 5,03
Technical®
WENUEGITEEE 6.68% 6.870 6.608 6.78% 7.258 6.217 7.568 6.732 6.662 7.508 6.187
Processing®
RetailTradel 6.64% 6.530 6.750 6.63 6.480 6.760 6.50 7.120 7.260 5.808 6.19%
Educational? 6.48 6.130 6.620 6.961 6.950 6.900 5.930 6.550 5.99% 6.387 6.132
Servicesl
AdminBBupport? 6.39 6.802 6.420 6.660 6.082 7.208 6.030 @ @ 7.678 7.268
Constructiont 6.09 5,120 6.308 6.032 6.230 6.031 6.04 5.120 6.66% 5,968 6.200
UEHEIG s 5,270 6.290 5.66 5.830 6.617 5,370 6.217 5,950 5.66% 6.290
Assistancel
Public®

- 5,380 4.950 6.030 4.960 5,778 5,578 5,030 4.53@ 4.970 4.83@ 4708
Administration®
Blank®ellsthavelnsufficient@latal

Cross referencing data enables benchmarking

and to develop customized strategies.
R ateai .

aeseaandcconomiss—— Source: SNG Digital Economy Database
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Difference in Utilization between Metropolitan
and Non-Metropolitan CAls

Metrolftiiit Non-Metrolil

CAlBector? MedianDEiL! MedianDEiX
Scorep Scorel
PublicBafetyl
LocalflovernmentEntityl! 6.41F] 5.00¢]
Economic@evelopment@genciesk 7.670 5.247
Libraryl 7.09¢] 5.53F
Other@ommunityBervicel 6.890 5.920
Kol 2 6.700] 6.02F
Healthpl 6.600] 6.12F]

Identify the best users and share their best practices!

v strategic
" networks g

nnnnnnnnnnnnnnnnnnnnnn Source: SNG Digital Economy Database 7

© Strategic Networks Group, Inc. 2014



Digital Divide (Households):
by Income and Age

Householdd@ncomel

Respondent@hgel Lessthan?  $30,000@oR $50,000@0Z More®han?
$30,000 $49,999 $100,0008  $100,0002
18@oB4Fearsd 6.74 6.960 7.350) 7.987)
35@0B4Fearsh 6.197 6.070 6.710 7.430
55@ombAFearsd 4.620 5.600 6.420 6.550
65ears@ndbver?l | 4.008 | 4.910 5.600) 6.447

network
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Digital Divide (Households):
by Community Size

Rural-UrbanategoryPl MedianEiBcorel #Householdsl

Metropolitan 1,151F]

Micropolitanl 6.60 4160

SmallErownl 6.35[ 3980
Isolated@mallETownpl 1460
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Digital Divide (Businesses):
The Smaller the Business, The Lower Their Internet Utilization

Average DEi Score
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1-4 5-9 10-19 20-49 50 or more
Number of Employees

10,876 businesses (2012-15)
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Digital Divide (Businesses):
by Community Size

Median DEi
Metropolitan

Micropolitan

Small Town

Isolated small town
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Digital Divide (Businesses):
by Industry Sector

Manufacturing -0.24
Retail Trade -0.88
Information -0.97

Professional & Technical Services -1.09
Public Administration -1.31
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Utilization of Internet Applications — where to focus?

Quick to Adopt Slow to Adopt

‘Laissez-faire’ approach Need awareness and support

Business Applications Business Applications

Selling Online™

Buying Online
Basic Website

,/ Online media (video)

. 7 .
Research and accessing ! Teleworking
information !
e-mail \\ Delivering Content and

Services

Document transfer

Household Applications

e-mail

Banking

News and Sports

Information gathering
e strategic
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To Bridge the Divide and Drive Economic Development:
Address Gaps and Make a Compelling Case For Broadband

.f}i, Help individual businesses understand the

%&£ benefits of broadband (not just speed)

7YY
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%‘.& .+ Develop a “business case” for
Yy ~ each business to take action

® Support skills and training of
Internet applications
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Thank You

Michael Curri, President
Strategic Networks Group, Inc.

+1 202.558.2128
mcurri@sngroup.com

r\

Let’s connect |

WWW.Sngroup.com
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